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Ladies and Gentlemen:

In Public Notice DA 97-1246, released June 17, 19?7 (tlJ.C? ~~oti~e~),the CoWPri~si()n

("FCC") requested that parties to all existing 'television local marketing~greements("LMA")
provide certain factual information regarding the terms and characteristics of these agreements.
The Notice lists nine items of information that must be submitted.

"

Clear Channel Television, InC. ("CCT") is a party to nine (9) LMAs. With respect to
each LMA, the following outline addresses each of the items of information with the exception of
the ninth item requested in the Notice which is addressed separately.

I. Memphis, Tenpessee

1. Stations. liCensee. Call Letters. Channel Number and GornmUIlity of License

a. Brokered Station: WLMT-TV'and WMTU-TV (satellite ofWLMT-TV)
1. Licensee: Telev~~ion Marketing Group of Memphis, Inc. and

2. ~:~~1~~~:1~M~~f~02d~%~~VInc.
3. Chann~lNumber: Channel 30 and Channel 16

-,_._---~------
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4. Community of License: Memphis, TN and Jackson, TN

b. Brokering Station: WPTY-TV
1. Licemee:,Clear ChatmeLTelevisiontLicenses, Inc.
2. Call Letters: WPTY-TV

___~=-:.;Cl1a.nn.elNumber:.,'€bannel..24". :.<~: .··\:·c.:d.,,~i

4. Community of License: Memphis, TN

2. Name and Rank of the Nielsen DesiKnated Market Area(s)
. ' '.. -\ ..-:" ~. :.....:.. .~.,:...:' __ .' .; i ~~

Memphis, Tennessee Rank #42

3. WPTY and WLMT have overlapping city grade signal contours. Y'lPTY and
WMTU haveoYerlapping grade A signal contours.

4. Date of LMA: August 19; 1993- '- " , '"
. ,I. .- _~. , ,', •. r" \

5. Terms of the LMA
. ---

. '- ~ '-
-, .--; .~, ':; . : l .. __

a. The start and end dates-of the' initialitenn,oF.-the :LMA·are as folloW8~ \;
August 19~ 1991until42:00'nrldnightmrJuly 31, 2003.

b. The LMA automatically renews for a period of five years unless either
,_ party'pmV'idd~'\ttitte~-of,~~lJlO.l1ateJltJibn> thaclost¥op .:,~

---businessJuly 31,2002.

6. PercentaG ofBrokei'ed 'Statioil"S WeeklY; Bmadta$HOf1rsthat Is'j)tEJ1rered'to-the
BrokerinK Station ",

CCTprovides programming for&suhstantial amo1iiJtof:the.;brG1I!ered,statiottrg:, ie
broadcast-day' on!a: daily basis throughout-the yearv Howe-ver, the' liceIiSeeofthe" 2

brokered station has the obligation to ascertain tharprogramming responds to the
needs and concern!fof the' eonmi1mity oflicenseailtthBltft8 riglit'ttr"preempl the"~
brokering station~ programiDJng as isnecessary,w..15~dCUSt:itS~()'Wi1 ptogrammmg
which, is,resp(jtlS'iVeittlj:t8Re8~~mnmrdltW'uf~iettDW1lnd- ~

children. F-urthermor~tthe lticeIl9N·of the brokered station may preempt or delete
any programming of CCT which it believes is unsuitable or contrary to the public
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interest and may substitute programming which, in its opinion, is of greater local
or national.importance.

7. The brokered station,WLMT-TV;:'is-affiliated with"UPN~j .,' ,"" :::'.:::
The brokering station,.WPTY-TV, is affiliated with ABC...

8. The reported Nielsen all-day audie.nce shares (measuring 9a.mL tbrough midnight)
for the last three most recent rating periods were as follows:

WLMT-TV (brokered)
WPTY"1'V (brokering)

Noy.-96
7
9

Feb.-97
6
7

May-97
8
8

II. Lancaster. Pennsylvania

1. Stations. Licensee. Call Letters. Channel Number and Community of License

a. Brokered Station: WLYH-TV
1. Licensee:.Gateway Communications, Inc.
2. Call Letters: WLYH-TV
3. Channel Number: Channel 15
4. Community of License:, Lancastellj1 PA.:.:" :;', .

b. Brokering Station: WHP-TV ..:~ __
1. Licensee: Clear Channel Television Licenses, Inc.
2. Call Letters: WHP-TV
3~_~,~ Channe.lNUIDber: _Ch~eLZL-'..~--'-'c·'~
4. Community of License: Harrisburg, PA

2. Name and Rank of the Nielsen Desi&nated Market Area(s)

Harrisburg-Lancaster-Lebanon-York, PA Rank #45

3. The brokering and brokered stations have overlapping city grade signal contours.
4. Date.oL~October 31,1995
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5. Terms Qf the LMA, - :: .. ----..;.. ;-.;- .. ~~. '; ,-.

a. The start and end dates:of: the initiaMerm~of the ihMA areas,follows :'~. ;':"
November 1; 1995 until 12:00 midnight on December:31, 2015.':::'

b. The LMAautomatically..renews for a period of five years unless either
party provides written notice Qf nQn-renewal nQ later than the clQse of
business;,Dece.mber 142Q1.4;=~~· .,.n: ...",,"; ,~uc~;'; ·:ld .) ,.~ .,,,;;: __

6. Percentaa:e Qf Brokered StatiQn's Weekly BroadCast Hours that is brQkered tQ the
BrQkerina: StatiQn· ,:.> c . -'~ , ,,' "_ ' :~ .. i~',~ii~~f '" .• ~ "T' ::'':.',' .

CCT provides programming: for a substantial amountof.~brokered statioffis .
broadcast day Qn a daily basisthronghQut the YeaI~: However~ the licensee of the
brokered station has the Qbligation.to ascertain,thatprogramming responds tothe- ,
needs and cQncerns--of the community:-()f license.and bas :the; right to preempt'the·
brokering station's programming asois necessary~tn broadcast its- ownpmgramming
which is responsive to issues Qf CQncern.to the communities' of the license and to
children. Furthermore,. the licensee of the brokered'station may preemptQr delete
any programmingof..ccT wkich:it<believes is unsuitable or cQntrary to the public
interest and may substitute prQgramming which, in its independent opinion, is Qf
greater local or-national importance;' '." ..,;:~ , ~ ,..

7. The broketed statiOlJ; WLYH-T-V',.:i-s:affiliated withUPN.4 ". ''1. :i l ["(lnu.:n ~:::{JD;'2m'·

The brokering station; WHP;.TV~' -is affiliated, with: CBS:: ;"" '

8. The reported Nielsen all-day audience shares (measUring 9 a.m•. through midnight)
fQr the last three most recent rating periods were as follows:

WLYH-TV (brokered)
',~~keIiDI)

NQy.-96
2
11

feb,-97
2
13

May-97
2
11

III. Mobne, Alabama and Pensacola, Florida
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1. StatiQns. Licensee. CaU.Letters.CbanneINumber1.nd:CQrnmunity Qf License

a. Brokered StatiQn: WJTe·TV .::: .:.~

1. Licensee: Mercury .Broadcasting-Company, Inc.
2. Call Letters: WJTC-TV
3. Channel Number! .Channel 44
4. CQmmunity Qf License: Pensacola, FL, .. :' ;'

b. Brokering Station.: WPMI-TV..··r--"
1. Licensee: Clear Channel Television Licenses, Inc.

-_2.~----,_,-,C~Mb.Tll,,;-~-;;·:\.,,;~ .,L:clbi

3. Channel Number: Channel 15
4. -- CQmmunity of License: MQbile, AL-'-

2. Name and Rank Qf the Nielsen Desi&nated Market Area(s)

MQbile,AL-PensacQla, FL Rank #61

3. The brQkering and brQkered statiQns have Qverlapping city grade signal CQntQurs.

4.

5.

Date Qf LMA: December 11, '199.4r

TermS Qf the LMA .' -: •• ~'• .J •••.,. '= ,,..;.. ..

a. The start and end dates Qf the initial term of the LMA are as follows:
January 1, 1995 until 12:00 midnight on December 31,2004.

b. - The." ,MAsbal1:automatically. renew.Jnr- a ..periodm.nvt: yearSluules&.either
_.p~ prmtides written notice of non-renewal no later than the close Qf
business December 31, 2003. The LMA shall automatically renew fQr a
second five-year period-unless the first renewal perioo,does,not1oocut:or
unless .either..:party pro!Vides; writtenlnotice~oj;oon ..renewal'to the· other party
no: later than December'31~'2oo7. . .. "- '~,'k""',~"_l'

." ,.~ ,.... " i r ';.' ..4 l ,; i -,
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6. Percental:e of Brokered Station's Weekly Broadcast Hours that is brokered to the
Broker-iDi."Stati,ort'· _~_.. : . - .:;~';; :;~:;.::::r <-~-.. ;~ •. ~::~" 'd ~->

CCT·prevides programmmgc.fmt'8lsubstantrat:amOOIitrof the4'to1reted'stati6tr"S':;'~
broadcast day on a daily basistltrOughout theyeati:Howevet,tlie-ticensecH>fthe
brokeredstation has-the obligaumi"to'ascertain thatprogranuningresponds to the
needs and:concerns; of the community of:license;an.d:hflStthe: right -to.preempt: the
brokering station's-programming as~is necessary to broadcast its own-programming
which is responsiv.e to issues 'oi'eoncernto the-communitie~ -of the' license' and: to
children. Furthermore~ thelicensee of the brokered station'may.preempt or delete
any programmingof~ecT which it believes is unsuitable or contrary to the public
interest and may substitute programming which, in its independent opinion, is of
greater local or national importance.

7. The brokered- station, .WITe-TV, is affiliated; with' UPN.
The brokering station, WPMI-TV, is affiliated with NBC.

8. The reported Nielsen all-day audience shares (measuring 9 a.m. through midnight)
for the last three most recent rating periods were as follows:

i

1

WJTC-TV (brokered)
WPMI-TV (brokering)

IV, Jacksonyjlle, Florida

Noy,-96
4
11

feb,-97
4
10

May-97
4
10

1. Stations. Licensee. Call Letters. Channel Number and Community of License

-- --a.- --,---Brokered Station: WTEV-TV (formerly WNFf-TV)
1. Licensee: RDS Broadcasting, Inc.
2. CallLetters:_WTEV-TV',;,; - ,,- '.. ~'-'-_

3. Channel Number: Channel 47
4, COrnniUnity·ofLieense: Jacksonville, FL

b. Brokering Station: WAWS-TV
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1. Licensee: Clear Channel Television Licenses, Inc.
2. Call Letters: WAWS~TV -~' .'. ,~: r'. '-c.; ,os
3. Channel Number: Channel 30
4. :, Community of biceiise: Jacksonville, FL

-.'. - . ~ _. ~ .

2. Name and Rank of the.Nielsen Desi&nated Market Area(s)

Jacksonville, FL-Brunswick~ GA. :Rank #54-:: .;: :'·..i.;

4. Date of LMA: June'22, 1995

5. Terms of theLMA, ,.

a. The start and,endrdates of.the initial term of the LMA are as follows:
September 25, 1995 until 12:00 midnight on February 1, 1997.

b. _Tb~ L.MAJnaY be renewed twice, for two additional five year periods,
should either party provide written notice of its intent to renew to the other
party no later;thaathc;closc:of busine.sS'ninety,:days prior te the! end -of the
then current term. The LMAwas renewed,:':er;;;:;'; " ;. , " t

6. Percenta~ of Brokered Station's -Weekly, Broadcast Bou"-:that is :brokered. to the
Brokerin& StatiQn __ .;~ .. :~ ...:;:: ~ ',," ·~~~;t~~li\..dJ.iv ;',;;le"v' ~:'·r

CCT provides programming for a substantial: amountof the.brokeredstation's .'
broadcast day on a daily basis- throughout the year. However, the licensee of the
brokered station has the obligation to ascertain that programming responds to the
nee$. and.:COJ1~ oLthe~.communityQf l.icensctand,.-baBrthe~ to pmempb~
brokerinUtati.QQ'S programming as is necessary to broadcast its own programming
which is responsive to issues of concern to the communities of the license and to
children. Furthermo~!,the: licensee ofthebrok:erectsmtioD may·preempt or delete
any programming.of.CClwhichitbelievesis. umuitable;.OI;contraJ1)l~the public
interest.and~.substitW:c,pt.tt8Jamming=whi»hdn its-, iBdep.en.dcnt:opimioo" is ,of
greater.localm:natlonali1Il1portance;.; "r '~!1's ',:--;.1. •.;.:; ,,:7:, ,': ',) "fi"·"':lf 'le'

~ ,,""'! ~;.,..
, ••• , • '. .::. ~ ,.• .:, 1. • ~.i. •• i 1 .;;;.
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7. The brokered station, WTEV-TV, is aff1liated with UPN. -
The brokering station,~WAWS",TV,;isaffiliated with Fox,.': ,"', \.'

8. The reported Nielsen all-4ay:audience shares (measuring:9 a.m::through:midnight)
for the last three most recent rating periods were as follows:

; . -:' . '!

WTEV-TV (brokered)
WAWS-TV (brokering)

: NoY.-96 c :

4
9

,Peb·.-:9T
4.
9

May-97
3
7

V. Tulsa, Oklahoma

1. Stations. Licensee;" Call Letters. Channel Number and CommunitY of License

a. Brokered Station: KTFO-TV
1. Licensee: RDS Broadcasting, Inc.

._.2,.x< Call Letters: KTFO-TV
3. Channel Number: Channel 41
4. Community of License; Tulsa, e~',,:·>;:;,:;

b. Brokering,Station:..KOKI-TY : '. .. ... :-;r,;

L~ ,Licenseer'Clear Channel Television Licenses, inc.
2. Call Letters: KOKI-TV
3. Channel Number: Channel 23
4. . Community of License: Tulsa, OK

2. Name and Rank of the Nielsen Desi~nated Market Area(s)::::: ,-::~,-,-'.-",-,-:~-=-,

Tulsa, OK . .. Rank. #58

3. The brokering and brokered statioils have overlapping city grade signal contours.

4. Date of LMA: Novembcm h 1993nse: ,,_S(jn.."" llzuna.

Tenus of the LMA::,:",,!:
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a. The start and end dates ofthe initial term of the LMA are as follows:
November 3, 1993 uIitil J2:00midnight on December 31,2003.

b. The LMA shall-automatically.:renew for an additional period of five years
unless either party provides written notice of non-renewal no later than the

___' _clQse.of,busin~ss,on:HecembeJr.31,,+ 2D01.,:~;: .\';:':',:;0 '

6. Percenta&e ofBrokered Station's Weekly Broadcast Hours that is brokered to the
Brokerin& Station

CCT provides programming for a substantial amount of the brokered station's
broadcast day. on a daily basis throughout the year. However, the licensee of the
brokerpJ station has the obligation to ascertain that programming responds to the
needs aJld_C_Oll~ms of the community of license and has the right to preempt the
brokering station's programming as is necessary to broadcast its own programming
which is responsive to issues:ofconeern~to,t1unronl1nunitie&-oftheJicense'and to
children. Furthermore, the licensee' of the brokered station'"1Ilay preempt 'or delete:
any programming of CCT which it believes is unsuitable or contrary to the public
interest and may substitute programmingcwhich, .in.its, independent opinion, is of
greater local or nationaldmportance-.,·,'·.' ':':'.' ';1 ",,.-;-." ':;-"U' ;,;;:j , .. ' ..

7. The brokered station, KTFO-TV, is affiliated with UPN.
The brokering station, KOKI-TV, is affiliated with Fox.

8. The repoxtedNieisen all-day audience shares (measuring 9 a.m. through midnight)·
for the last three most recent rating periods were as follows:

KTFO-TV (brokered)
KOKI-TV (brokering).;

: Noy.;;;96
2

.11'.

Felh-97· ,
2 _,,:~:l',!.'

"'May..91~:!·
.·3,;",.,.::

VI. Proyidence. Rhodo Is'and; ..' ",: '.; ". , ·';'~i ',';, '; ":;-,, ..",~;:; ,~. '_'~ •:C:cibcc \11 ""
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a. Brokered Station: WNAC-TV
'J.~_. Licensee: WNAC Argyle Television, Inc.

2. Call Letters: WNAC-TV
3. Channel Number:' Channel:64;r:~ l.lf ,.',

4. _Community of License: Providence, RI

b; BrokeringStatiQn_~I:..wPRl",IW,,!!~r~ '", ,,'~~-;C:';'v,~,"tl ,j'" ;,is :,~;:::n""e ;,~ .

1. Licensee~Clear Channel Television Licenses, Inc.
2. Call Letters: WPRI-TV

_.:3. ChannelNumber:ChannelJ2:i ~c:;r;~iic'-'! ::i~1(c;::":;;::;

,4..-;', CQqununityQfLicense:Providence,.R..l,,::~. ··'·,r

_. ~ - -.. '" .. '" .
. , - -, --,._-

4., . Name and Rank: of Ute Nielsen DesiiDated Market Area(s)

Providen~ RI.,.New BedforeJ"M..A-: _, : ,... Rank #47 . ~

3. The brokering and brokered stations have overlapping city grade signal contours.

4.

5.

Date of LMA: June 10, 1996

Terms of the LMA

a.;..... The start and end date&ofthe-initial term of the LMA areas-follQws: June
_. :.~ ,"'::.3Q,;:1996;untilten years ~(.(i.e.,-J}lly J)lJOO6). ..::;:; . ,,:;;;'.;;;:. .~

b•. , 'The LMAmay be ren~edtwice,for-twQ aQditi~nal ten.year peri~(b;:::,.':L.

should either party provide written notice of·its intent to reneW to the other
party no later than the close of business ninety days prior to the end of the
then current term.

6. Percenta&e of Brokered Station's Weekly Broadcast Hours that is bro1cered to the
Brokerjn& Statjon

According to the terms of the LMA, CCT agrees to provide programming and
announcement matter sufficient to program an amount of time equal to the
difference of (i) one hundred sixty-four (164) hours of the brokered station's
broadcast week on a daily basis throughout the year and (ii) such time as is
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necessary and sufficient for the licensee of the brokered station to broadcast
programming provided by Fox Broadcasting Company under the terms of a certain
affiliation agreement dated January 5. 1995. Furthermore, the licensee of the
brokered station has the obligation to ascertain that programming responds to the
needs and concerns of the community of license and has the right to preempt all of
CCT's programming in order to broadcast its OWDTptogramming which is
responsive to issues of concern to the communities of the license and to children.
In addition, the licensee of the brokered station may preempt or delete any
programming which it believes is unsuitable or contrary to the public interest and
may substitute programming which, in its independent opinion, is of greater local
or national importance.

7.: The brokered station, WNAC-TV, is affiliated with Fox.
The brokering station, WPRI-rfV, is affiliated with CBS.

8. The reported Nielsen all-day audience shares (measuring 9 a.m. through midnight)
for the last three most recent rating periods were as follows:

WNAC-TV (brokered)
WPRI-TV (brokering)

VII. Little Rock. Arkansas

Noy,-96
4
14

Feb,-97
4
15

May-97
4
15

I, Stations. Licensee. Call Letters. Channel Number and Community of License

a. Brokered Station: KASN-TV
1. Licensee: Mercury Broadcasting, Inc.
2. Call Letters: KASN-TV



July 8, 1997
Page 12

3. Channel Number: Channel 38 _
4.-. C6~unityof License: Pine Bluff, ArkanSas' -

b. Brokering Station: KLRT-TV
1. Licensee: .Gleaf ClianiJ.el Television Licenses; Inc. :

-2. - Call Letters:-KLRT-TV
3. Channel Number: Channel 16

--4. _·(;:ommunity of License: Little Rock, Arkansas

2. Name and Rank of the Nielsen Desi&nated Market Area(s)
-, _.... -
~~-- -- ---_.-

Little Rock-Pine Bluff, ARK

-_ ..... : -~,' .:~:'~ .. ---:-:

Rank # 57

3.

4.

- --
The brokering and brokered stations have overlapping city grade signal contours.

Date of LMA: December 31, 1994

5. Terms of the LMA

a. - The-start and end-dates:ofthe initial term of-the LMA-ate as' follows: 
January 1,.1995 unti112:00 midnight on Decem~c31t_~004:.

b.' The-LMA shall autoniatically renew for a period oftive years:WlI~ss2either
party provides written notice of non-renewal !l0 latel't!tan the close of
business December 31, 2003. The LMA shall automatically renew for a
secom1:five,yeat perioo.unlessthe first renewal period does not occilr or
unless either party provides written notice of non-renewal to the other party
no later than· December 31, 2007.

. -
6. Perceuta&C of Brokered Station's Weekly·Broadcast !lours that is'brokered to the

-ijrokerini Station - :: : =. -- =. __. . _ _... :-' ..:...:: ---0. -

CCT provides pr()griumiling fOf-:a· substantial amount 6rtli~ broker~ station's
br?~~cast~y~p..a 4.ai1y b~~ thro~gJlpy~.!p~ y~~ .,How~y-er ;.111.cJ~ensee of the

. - - -brokere<f statiolflias the obligation fo-ascertain that programmlng-responds to the
-cn~s and_~o~9erns of the community of license and has the right to preempt the

brokering station's programming as is necessary to broadcast its -own programming
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8. The reported Nielsen all-day' audience shares (measuririg 9 a.m. thtough·midnight)
for the last thr~e most recent rating periods \yere as f~ll~~~::, __ .

- - . - .

KASN-TV (brokered)
KLRT-TV-(brokering} ~

VIII. Hutchinson. Kansas

Noy,-96 _ : . Feb.-97: o

•

3 3
8 - - 7 .

May-97
3
6

' .
- ---

CCT entered into anLMAwith Three Feathers Communications, Inc; ("Three Fealliers")
on February 1, 1996 regarding a new television broadcast station to be constructed on
Channel 36 in Hutchinson, KanSas. W1tlirespect to this LMA, Three F~~ri is
submitting all the information requested in the Notice.

IX, Tucson, Arizona::

1. Stations. Licensee"- Call Letters" Channel Number and Corptppnity of Ljcynse-

a. Brokered Station: KTTU-TV ._
1. Licensee: Clear Channel Television Licenses, Inc.
2.' Call Letters:KTTU-TV 0 .:. - • • - -- on -

3.. ,.n CO _~~@!leU~l!lIJ.lp~r~ f!lann.e118.. --
4. - - C6inInum!yof License: TUcson: Arizona - ---

- _.- _.~ --
- - _.. - --

b. Brokering Station: KMSB-TV
- - - .~ .-. .- - , .
- - .- - - - _.... - -- -~ - - .
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1. Licensee: KMSB-TV, Inc.
2; , - Cali Letters: KMSIf-TV
3. Channel Number: Channel 11 _ __ ._
4. CommunitY of License: tucson, Arizona'

2. ~ and Rank of the Nielsen De~i&,nated ¥Weet_ Area(s)

Tucson (Nogal~s?'.: Arizona_ ,~#78 -
- - "" .~- -- .- - ,~ -

3. Thebrokering and brokered.stations have Qverlapping city. grade signal'oontours.

4.

-
5. '-' Terms ofThe LMA

- ,- -- - --. ,-- -- -- ._ .... - _... - ---

a. The start and end dates of the initial term of the LMA are as follows:
October 6, 1991 until the final day of the ten-year period foHowing the start

---~--date:----, -, ' .,' - '- . -

b. _, ~he LMA shall automatically renew..Jor an addi~onal period o! tiye years
unless either party provides written notice of non-renewal within 180 days

'. -prior to:.the expiration l)f the initial term: -', --- . - ': - ~ -- =- ,... ':

...... -:. ........-. "• .:l; - - • ~.... - .... --
6.- Perceutai,C of Brokered Station's Weekly BroadwtBours,that is brokered to the

Brokerinll Station ~ - . , --. - - - - - -, - -, - ~ - - ~ - -' '- ' --

The brokering station provides programming for a substantial amount of the
brokered station's broadcast day on a daily basis throughout the year. -HOwever,
the l~censeeof the brolf~re4. ~~tjon.has the obligation to ~~rtain. that _

,progiamiftihg responds foThe needs aiidconcernS' of tlie conlmuriity of license and
- the righ! to pre~~pt::th~ b~okering §tatiqn'~ progr~JI)]Jling as isn~ce§sary tQ-.

broadcast its own programming that is responsive to issues of concern to the
- communities of the license llIld: to- childIeh: -FurtheilIlor6i1Jte:licensee;o{--the

brokered station may preempt or delete, or substitute ~J programming .~hich i~

- -, belieges islmSuitar,fe or =-COfttrary'"to tlie~pubiiC :-ihteiesrand may:"' ~lib~titilte '"' " ,
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programming which, in its independent opinion, is of greater local or national
. importance.~, : . __ . _. _ _

7; . -.The brokered station, KTTU-TV, is an affiliate of-UPN.
The brokering station, KMSB~TV, isan affiliate of Fox.

8.·· _The Niel~en all-day. audien.~e marke.t:.sJ;1~~ ~ill p_e.Pfovided by the)icensee.of the
brokering station: KMSB-TV, Inc.

The ninth item in the Notice asks for any j.nfo~tion reg~dinK effic~el).c~ies, or pub~ic

interest benefits that have resulted from the LMAs. Attached as EXhibit A is apleading that was
filed with the FCC onMarch 21, 1997 which addresses the information requested Y1-i~emnine of
the Notice.

Moreover, with respect to fiv~ of the ei~t LMA§ of whi~hCCr is a party, the .average
combined audience share DIthe broketedand the-brokermg stations in each LMA is less than the
average market share of any of the remaining ABC, NBC, or CBS-affiliated networks in each

- - ~. - --
designated market area. These designated market areas include: Memphis, TN; Little Rock, AR,
Mobile, AL, Harrisburg, PA, and Tulsa, OKr Although the combined average market share of
WAWS-TV and WTEV-TV in Jacksonville, Florida does exceed the market share of ABC in that
area, the combined average market share is· still SUbstantially iess thaIi tBS~and -NBC in the
Jacksonville, Florida area., The combined average, maQcet sha!e. ofWP-lU;-IV and WNAC-TV in
Providence; Rhode Island does exceed the iriarket share of ABC, but it-isstiIi substantially less
than NBC, the dominant networkin the.Providence,.Rhode.Jslaad.areas In.-each: instance,-the
LMA has served to create a viable competitor to the other major network facilities in that market.
Attached as Exhibit B is a chart of the 'audience:riiarket shareS of ilie'tefevision:statlonSIii each of
the above designated market areas..

-" ~ . . - . - --- ---
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Accompanying this report is a diskette of this submission in WordPerfect- DOS,
version 5.1 format. - ---- - - - .- ---

Richard J. Bodorff- - .--

Enclosure

. -_____, __ .:J



EXHIBIT A

FEDERAL COMMUNICATIONS COMMISSION
Washington~ D.C. 20554

In the matter of

r l trLICATr
:...i \...--, I C

lMAR '2.1 1997

Review of the Commission's
Regulations Governing
Television Broadcasting' .

)
)

"':Y'-
)

Review of- commfs~iforr's-'-:-.= - . ~:. :-."')::-

Regulations Governing Attribution )
of Broadcast and Cable/MDS )
Interests )

To: The·~-omm-i-s8ion"",

MM Docket No. 91-221
-- .-- - -- - ~~-- ,.

MM Docket No. 96-150

Reply Comments of Clear Channel.Communicati9ns!~!nc.

hereby submits it reply comments in the above-referenced

proceedings. ' Clear Channe'1', through'a whoTly-6wiied "indirect

subsidiary 1 Clear- Channel Television -Licen'se$,' Inc.-: (·"-CCT"Y

is the licensee~ ·o(-f2-'-:··c'ommereial-=- telWision station-s-~':;--WAWS-

TV, Jacksonvi"l-le , 'FL-;'WPMI -Tv1'-Moblre 1" Atif--'WPTy..;.-Tf,·· Memphis 1

TN; KOKI -Tv', 'tuTsa, O~':=-=-KTTU---tv,--TucsOrt/-1fZ:f-*SAS -TV,

Wichita, KSr-KAAS~-TV-/,:~a-li'na,,:-:-K"s;' ,KLRT':'1'V',c;t.:=tfttle-'ROCK,' -AR;

WFTC-TV, Minneapolis, MN; wXxA-'TV, Albany,' NY; wHP-TV,

Harrisburg", PAr and 'WPRI-TV-/ '-Pr6vidence, R-I-. Seven of these

stations program:'sUDstantialfy a"ll of :the:broacfcast-:::t;ime"- of

another ~local-t'elevisfonsta-t'ion---"-in' each 'case:-a;- Wp:s



~he purpose 0: :~~S ~eply :5 :~ ~dd~ess :~e cs~~e~:s ~-

those parties who oppose tte grandfa:ter:ng of televlsion

LMAs or are generally adverse to their eXlstence. These

commenters include BET Holdings, Frances Dillard (an

individual), Jet Broadcasting Co., Inc., Media Access

Project,.et al... and Post-Newsweek Stations, Inc. The reply

demons~:r:ates, based on Clear Channel's many years of

practical exp~rience with TV LMAs, that they do provide clear

public interest~benefits. As described.~n grea~er.~~~ail

belo"'!, tl:?~ .l:>enefits inc~ude the rejuvenation of _failed or

failing s~ations, .the delivery ~~ locally produced news and
~ _.; -- -~: - - -- '- ,- '-- -::. -. - --. - -- - - - - -

public affairs prqgramming, and a general upgrade in the

quality of operationof.th~ brokered stat~on.
-. '- .- -' .-....

Based upon

this experience and thes~ public interest b~nefits, Clear

Channel supports full permanent grandfathering on a

non-attributable basis, of all existing TV LMAs. Further,

Clear Channel believes the duopoly rule should be relaxed to

allow UHF/UHF or UHF/VHF combin~Ei?I'ls in the same mClrk~t.

Jacksonville; -Florida' :: . _. '-.

In Jacksonville, Florida, WNFT-TV, now WTEV-TV, a UHF

facility, had failed. It had filed for bankruptcy protection

under Chapter. 11. Before CCT, licensee of WAWS-'ry', another

UHF station in the Jacksonville market, began its LMA,- -- '-- :::'.-~--'-- -- - .

WTEV-TV's programming consisted primarily of paid
~ _~ _-_ -.. .= =:. _. ~. -;:3 :-_ .:::;:"t:.-; ~ ' ..~~ r'.::: -:: '-:- ~'.: :. _ .:.. ,: - ~ _.. .; _' .::.::'~=~ .

infomerci~ls and ba!='te;- p!='ogramming. Also, WTEV-TV was

neither producing nor broadcasting any local news or

·1
t



provlding ~ny communi~y ser~ice. :te s~a:lon(s si3nal ~as

technically deficient and the station had a negative lmage ln

the community.

Subsequent to entering into the LMA, CCT provided the

funds necessary for capital improvements and much-needed

maintenance including upgrading WTEV's audio signal-to

stereo. CCT improved the station's programming, and was

instrum~nt~l_~ in causing the~-station to affiliate with UPN and

obtaining .Orlando _Magic~basketballand_SEC_~football'C-=

Furthermore r _J:~ecauseof -theLMAi.WTEV-:'IV .now .broadc.asts

public service announcements,_ local programming;:'_and t.hree

hours per week of -educational _:chi ldren I- s 'programming .- _It is

anticipated. that, in the -fall of .19.91 ,WTEV-TV=will.-begin -to

produce and broadcast an early evening hal~dlour:-.newsc.ast_.. _

Mobile, Alabama-Pensacola, Florida

On March 15, 1993, CCT, licensee of WPMI-TV, a Mobile,

Alabama, UHF station, entered into a joint sales agreement

("JSA"), and, subsequently, a local marketing agreement with
-.- --' - ----_.- ---,,-_._~..... --- .. -

WJTC-TV, a UHF station in neighboring Pensacola, FL. Before
-

CCT became involved, WJTC-TV faced such severe financial

difficulty that it was frequently off the air. For example,
- _. --..--., - .. - .. - '-

, \ ' ........ --.~ . - - -:. - .. - --.:; - -=-

the station did not broadcast during much of the May 1992

sweeps period. Recognizing the poor quality of the station
-; _,,,,--"\",... -,., ~.-o."-' .-.

. _. - - .,- -- ~ _.- -- - - - - - - -- - - . -- - -' _. ,. - --
in the market, major program syndicators accepted unpopular

-;.-,,.......
- -~. -- -- - .

time periods on other area stations rather than prime time on



Ww7C-:V. ?inally, lit:le co ~o

- -- - --
its

per:ormed and-no-programming was locally originated.
, "

CCT provided funds required to improve WJTC-TV's

physical plant and te'chn-icar operatfons. CCT engineering

personnel were loaned tOo WJTC-TV, and the St'ation's o-n-'air

160k was upgrade-d: As a r~esurt',--syridica.tors -d~~-e'roped

confidenEe in WJTC-TV and the quality of its program-'sch'edule

improved. 'WJTC-TV was 6"ffered improved- cable..' television

chann-el posItIons 'and- £atings- tripTed- cfur-fng the- ffist--}'-ear

of the LMA.' WJtc~tV was the'n 'able- t-o--erihanc-e--i-t-s-p~u~iTc-~~'-"'

service wTth a weekly half-hour' -public a-ffal'rs 'prc;grari--'which
~ - '- - --- ~- -

aired in early fringe and, later, --a 9: 00 p.m.' -news"'p£ogram.

New programm-ing b:roa(:fc~st on WJTC-'rV -as a -result' oi:::=tr{e': LMA

include"s -a- lodally-p"roduc"ecr'::aricl-hos'ted pet:"·show,'a- =fix:"Tt~-' 

yourself snow," and an interior design program. Also WJTC-TV

carries University of Southern Alabama basketball games in

prime time whIcn -'allows'the' U'nive-isfty to lncrease

abi 1il:y to rais~ -:fu'rid~~:-fhi:oughaavert iser support '.'

The lAMA- has also~ result~ed~~iri -efficiencies' and economies

- - - - ._. ~- - -

potentially failing station to a financially'viable- entlty

- -. ,,- -~ .-.--.~ ... ,- ,- .

programming, news and community service. 'The- LMA -als'o" -< ,- - -

resulted ih sa~ing- p':;reb-io~s:: j6hs -that 'would- otherwise have

been lost had WJTC-TV beentorced off the air.
.. ....;..·r -.'::'In- fac-i·, over

time, the-- to~t=a=j-: 'rii.Lriw~~~6-l j6-o"s:' rose:-for-'botn'-statlons:: aif a::_:

direct result of' the advantages of combined:: operation-.



~i:~le KOCK, Arkansas

"In LittleRock, where CCT is the licensee of UHF station

KLRT-TV, similar facts are present. CCT entered into a JSA

and later an LMA, with KASN~TV~ a u~F station licensed to"

neighboring Pine Bluff, Arkansas. KASN-TV had been losing

substantial sums of money and was_frequently off the air.

Since CC~_b~<;ame iI1v9~y~d'. it l:las_prC?v~ded"mo.r~_.~hcm..
- - -'- _ ... ------ -

$400,000 .for improved equipmen~ which, among other things,_.'-.=-- - - .--- .- _.~

will soon permit. the station to broadcast in stereo. KASN-TV

now broadcasts a qual~tY"sigI1?-~.into southeast A~kan§ia~,_

whose needs were otherwise inadequately served, and even
. . -.. -.- ...... ---.--:.~.-. .

today are not adequately addressed by t~o of the three

network affiliates in the market.

Further, KASN-TV carries two annual telethons sp~nsored

by the United Negro College Fund and the Arthritis Foundation

which h~d been dropped by other stations in the market.

KASN-TV has also materially improved the g~?-~i~y of its

t

I
programming. As a result of the LMA,it now carries a weekly

~ ,,-""! • - ~ - - - ~~ --

public affairs program, four hours of children's educational

programming, and the full UPN network lineup.

To better serve the area's large minority population

KASN-TV programs the 5:00 pm to 7:00 p.m. time period to

appeal to the African-American community. KASN-TV produce~

educationa~ ~ignettes for children in its ~a~ly.KIDSLAND
_.. - - - - -- .~.-

segment and, tr:rough_ the_LMA, has sponso:r;eg. anaward-~.linning

teen page on the Internet. wi th ~onthly ~urveys._.on ya~i()~s

issues of pu~lic importance. As a result of the ~, KASN-TV

I
I
!



now runs a large number of se~Vlce an~ou~CemenC3

for adults and 68 for children In an average week) and its

prime time ratings have improved by 50%.

Without an LMA, KASN-TV would not hav,e: be~J1 able to

raise money for the United Negro College: Furtd a,nd the

Arthrit-is _Foundation,_ t>-:r:ovid_ec e_d~cational .. p.rogr,amming', carry

public a,ffairs, p-rog-ramm--ing-,-:;. ,or sPOnso:r_~a}l~veys,9cf:. ,¥.9cUJlg

adults in its market.

Tuisa. Oklahoma--- -'--
. -.;::.- - :

In- Tulsa, Oklahoma, where CCT operates KOKI-TV, a UHF
_ _ ._ '_ __ • __ ~ ...... _ 4 _ ....

station, KTFO-TV was' a- fa'iling 's'tation.- KTFO had' been- 'off
_.- ..- - .

the air- -t6-r- two years and although' i t- hacfresurned broadc~st

operations, was losir.~ nearly a mfllion-doltars per year.

- --
station was airing little or no locally-produced programming

- - - - _.- -

or public service programming and there was no children's
" ,

The program schedule consisted
~ _ _.._ '-: :''':":.3 - -; -:.: .::::. -- -~ ,~

educational programming.
--- -- --:---::>:~ :::.~'"(,,"~::~"':'~'--=-~=:::'~--...~_:: -~. -._...:.::::~.--.~.~~~.-::

primarily of barter programming and infomercials.
---- --_._~ _.---_._'- - -

As a result of the LMA, KTFO-TV now has 4.5 hours of
_ _.~ -= ... _..;: .-_~-Z"."2 r! C. _ _ . _ _ __

children's educational programming per week, with an increase

to 5.5 hours per week scheduled for the fall of 1997. KTFO-
- ---;- -_. ~ - - - ,

TV is a locaf sponsor of·gro'tips such- as- 'Oklahoma- Kids, an
. - . ~ - -

organJ.zatlon' that fights drugs th~ough t'he-'p~r-fo:~man'ces~'of
J . __ • _ _ - -- - -:.~ _:':-:--.:7::'.3.3 .:.. ~--:;:: ~:-: -: ~ ~-... e-!.. d: ~ ~ \- _.. :-:=!..-~T't..i..'::' -__ _.~:

children singing and dancing across the state. KTFO-TV also
-~_~-::-= --=-~.~-_..~ -=.':-: ::.:.::=-:='....!.=::..o~e ~~::2::."'25C- -,-","1- 1:".8:.::.ar- :.::-

supports many local charities and community groups and events

with on-air sponsorships.
- "-'~" ....... 1"""'1 ....,- 7--- ._':';...:1

The statlon-Ts- a--sponsor- o-f



approximately 20

in ':'ulsa.

- 7 -

.
I: aml' 1 '1/ ""'''m''''''ur:' ,...,..1.. ..&. '-'-' .ll~ .~_j shm<Js each yea:!::'

As a result of the LMA, K~FO_~ow b~oadca~ts ,a more

comple~_e line-up of fami}y_pr?9.::.ar:t~ and:.has greatly reduced
-- ~ '"~ - - ,.~.~- . ..

the number of hours of infomercials. Through the LMA, KTFO

will soon increase its newS0~~{nformation and weather

programrTlin~:for'-t'ne -mark~t . ' '

Pennsylvania, was one of two ~BS af~ilia~e~~kn,~~~.. _~ ~,
_ ~< _...:~~;:.::; ;....;:;..~ ...:;. ......~'..;'wI#-- ~:.J.=:;-~...... <,-~~,__ ...J.. .:.'C. __.. _ ...... _-_.~ -' ....

Harrisburg-Lancaster-Lebanon-York market where CCT operates
.• -:~...; .:....... :: --' -....\, ',:;: -, ~ ~;.:!.

WHP-TV, also a UHF ,~_t_a~tio_n ._~~l!eZ:..~~Y1!.,:"aFl .,~o~,~bro~dcael:ing
- ---,- ..... --~ .•_---- - -- -

duplicative CBS programming.,~t;,<~~s P~6!!£l.R.~g both network

and SYndicated programming to air a large number

of half-hour paid infomercials. Nonetheless, WLYH-TV was

losing money and in danger of going dark.

As a result of an LMA with ceT , Gh.e.'ij\a_JK-; fte longe:r:.' ·,<er
receives duplicative CBS programming;~ In§t~itf,~WLYH-TV

broadcasts the entire United Paramount Network ("UPN") lineup

as well as other quality programming previously unavailable

in the marke~. Included is three (3) hours per week of

educational children's programming, which will increase to

four (4) hours per week in the fall of 1997. WLYH has also

added a 10:00 p.m. newscast using WHP-TV personnel, that

regularly covers news events specific to Lebanon,

Pennsylvania, something that no other station in the market

is doing. Further, CCT has provided $1.5 million for capital



-3 -

investments at WLYH-TV, includi~g ~pgrades co its news

capabilities, and an additional $l.~ million to cover

operational expenses for news and programming. The result of

the LMA has been more program diversity at WLYH-TV, a local

news product, additional educational children's programming,

and better signal quality.

Providence, Rhode Island

In Providence, Rhode Island,. C.CJ is the licensee of

WPRI-TV. WNAC-TV, the UHF Fox affiliate in Providence, was

suffering from--low -ratings,' and had no news product,' no"

public service programming and only one half~hour locally

produced" program, a "Bozo" children':' show consisting mostly

of cartoon reruns. Since CCT and WNAC entered into an LMA,

WNAC-TV's performance has been vastly improved. Recently, it

received recognition from Fox as a "most-improved station".

As a result of the LMA, WNAC now broadcasts the market's

first 10:00 p.m. newscast. While the broadcast features

WPRI-TV employees, it is entirely different from the news

broadcast. by WPRI-TV. -

As a result of the LMA, WNAC-TV also broadcasts a

Community Calendar that pu~licizes community and charitable

event,:s:,..agc;t sP.e.~,Ftq~~d~~ ~,::.~.h~~~~,~~s in April" event which

helps~t"o·renovatehouses of the underprivileged in

Providence.



Memphis, Tennessee

In Memphis, Tennessee, CCT operates WPTY-TV, a UHF

station. WPTY was originally affiliated with Fox, but

recently swit-cned toABC-. t-he current owners of WLMT-TV,

also a UHF facility in the market, and the previous owner had

been unable to generate any cash flow and were losing money.

CCT began an LMA with WLMT several years ago. As a

result of the LMA, WLMT-TV now airs a daily news product

directed toward the needs of the African-American population

of Memphis, the 13th largest African-American DMA. The

program, the only newscast of this type in the country,

includes features which concentrate on health issues of

concern to African-Americans and upon their culture, history,

and contributions to the city of Memphis. The cost and risk

of the venture are such that the program would never have

been possible absent the economies of scale (e.g., combined

studio, set and personnel) arising out of the LMA. In fact,

the previous licensee broadcast no news at all.

In addition, since ABC programming fills more of the

broadcast day on WPTY than did Fox programming, much of

WPTY-TV's pre-purchased programming is now broadcast on

WLMT-TV. Absent the LMA, this popular programming would air

on WPTY at odd times or not be broadcast at all.

Also as a result of the LMA, WLMT-TV has been able to

broadcast sporting events that otherwise would not be aired

in the market, such as prime time telecasts of University of

Memphis and SEC tournament basketball.


